Name ____________________	Class __________	Date __________

Functions of Marketing Organizer
Directions: Provide a response for the listed items.

What happens during the marketing process?
__________________________________________________________________________________________________________________________________________________________________________________________________________________


	Functions of Marketing

	
	Describe 
	Example

	Marketing Information Systems


	



	

	Product/Service Management
	



	

	Pricing
	



	

	Place 
(Distribution)

	



	

	Selling
	



	

	Financing 
	



	

	Promotion
	



	




Name ____________________	Class __________	Date __________

Creating or Improving Goods/Products and Services Organizer
Directions: Provide a response for the listed items.

Define marketing research:
____________________________________________________________________________________________________________________________________________

Steps in marketing research:
1. ___________________________________________________________________
2. ___________________________________________________________________
3. ___________________________________________________________________
4. ___________________________________________________________________
5. ___________________________________________________________________

	Types of Research Studies

	Type
	Description

	

	


	

	


	

	


	

	




	List the characteristics goods/products and services

	Similarities of goods/products and services

	


	Differences

	Goods/products
	Services











Name ____________________	Class __________	Date __________

Price Components Organizer
Directions: Provide responses to the listed items.

List factors that may influence pricing of goods/products and services
1. ___________________________________________________________________
2. ___________________________________________________________________
3. ___________________________________________________________________
4. ___________________________________________________________________
5. ___________________________________________________________________
6. ___________________________________________________________________

	Pricing Formula

	
=

	
+
	
+
	

	Describe each component of the pricing formula

	











	
	
	



Markup
______________________________________________________________________
______________________________________________________________________

Markdown
______________________________________________________________________
______________________________________________________________________


Name ____________________	Class __________	Date __________

Place (Distribution) and Promotion Organizer
Directions: Provide responses for the listed items.

What are channels of distribution?
__________________________________________________________________________________________________________________________________________________________________________________________________________________

How does having a channel of distribution help businesses?
__________________________________________________________________________________________________________________________________________________________________________________________________________________


	Draw and describe of the types of channels of distribution

	Direct



















Examples:





	Indirect



















Examples:





Place (Distribution) and Promotion Organizer Continued

Describe effective communication:
__________________________________________________________________________________________________________________________________________________________________________________________________________________

Describe the relationship between effective communication and promotion:
__________________________________________________________________________________________________________________________________________________________________________________________________________________

	Describe the main types of promotion

	Personalized








	Mass

	List some examples of personalized promotion










	List some types of mass promotion
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